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National Community Tax CoalitionNational Community Tax Coalition 

MISSION 

NCTC is a national network dedicated to 
strengg thening g economies, , building g communities
and improving lives through tax assistance and 
asset building activities that produce financial 
securit ity, prot t f ili d t itect families and promote economic 
justice. (adopted June 18, 2010) 
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The National Community Tax Coalition (NCTC) is a vast and 
vibrvibranantt  nenetwtworkork  ofof  ovoveerr  700700  afaffiliatfiliatee  ororggaaniznizaationtion  rreeprpresenesentingting 
the community tax preparation and asset building field. 
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Elected/Appointed Officials? 

MUNICIPAL COUNTY 

TRIBAL 

FEDERALSTATE 
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Why Elected Officials? 
I Champion for your campaign community I. Champion for your campaign, community 

and constituents 

II. Increase public exposure for your campaignp p y p g 

III. Validates your efforts 

IV Partnership working for the same or similar IV. Partnership working for the same or similar 
cause 

V Increase Resource & Funding Opportunities V. Increase Resource & Funding Opportunities 

VI.It takes a Village! 



Elected Officials Contributions 

� Press Conferences Media Follows � Press Conferences – Media Follows 

� Outreach – Get the message out !


�Marketing Materials 


�Channel to pubic & private agencies�Channel to pubic & private agencies


�Funding opportunities


�Promotion of Bank on Campaigns


�Support advocacy efforts
Support advocacy efforts 
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–

Elected Officials Involvement 

� Chicago IL Mayor Richard M Daley� Chicago, IL – Mayor Richard M. Daley 

� Itta Bena, MS – Mayor Thelma Collins 

�Ohio – U.S. Senator Sherrod Brown 

�Caddo Parrish LA – Commissioner�Caddo Parrish, LA Commissioner

Lindora Baker –District 6


�NNew MMexiico - U S S  t  Bi  U.S. Senator Bingaman 

�San Francisco, CA – Jose Cisneros 
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National Conference 2011 
Chicago, IL 

June 6-10, 2011 
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VE THE DA
6 10, 201

TE! 
1 

8 



Learn ho  to get o r elected officials in ol ed Learn how to get your elected officials involved: 

Lucy Mullany; Field Organizer 

Email: lmullany@economicprogress.org 

Phone: (312) 252-0280 ext. 270 

Gregary Brown, Director Policy & Research 

Email: gbrown@economicprogress.org 

Ph (312) 252 0280 Phone: (312) 252-0280 

Parent Organization: 
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Connecting Advocates and Elected Officials 
on EITC and VITA Program Outreach

Project Goals:

 To help advocates work together with their federal, state and local 

elected officials in order to support and strengthen the EITC and 

community VITA programs. 

 To provide advocates and elected officials with advice on how to 

easily and effectively get involved in EITC and VITA outreach, 

including templates, examples and media tips. 

 To make your jobs easier!



Advocates Toolkit



A. Federal EITC Fact Sheet

B. State EITC Fact Sheet

C. Volunteer Income Tax  
Assistance Fact Sheet

D. EITC Q & A



Advocates Ch. 1: Federal & State EITC Fact Sheets



Advocates Ch. 1: VITA Fact Sheet and EITC Q & A



A. Toolbox of Ideas

B. Media Tips

C. Sign-On Letter

D. Postcard Campaign

E. PSA Script

F. Site Visit Invite Letter

G. Site Visit Agenda

H. Site Visit Timeline

I. Media Advisory

J. Press Release

K. Next Steps



Advocates Ch. 2: Toolbox of Ideas and Media Tips



Advocates Ch. 2: Sign-on Letter & Postcard Campaign



Advocates Ch. 2:  PSA Script & Site Visit Invite Letter



Advocates Ch. 2: Site Visit Agenda and Timeline



Advocates Ch. 2: Media Advisory and Press Release



A. EITC Receipts by State

B. EITC Receipts by 
Congressional District

C. Community Volunteer 
Income Tax Assistance 
Results by State



A. North Carolina

B. Ohio

C. Iowa

D. Washington



Elected Officials Toolkit



Using the Elected Officials Guide

 Distribute to elected officials as you’re meeting with them on the 
Day of Action; talk through ideas on how they can get involved

 Fact Sheets and Data are the same as in the Advocates Guide

 Key Differences from the Advocates Toolkit:

 Toolbox of ideas is geared toward elected officials’ needs

 Provides a lengthy chapter of examples on what other officials have 
done, including newsletter samples, press releases and media 
coverage of site visits. 



A. Ideas for Elected Officials

B. Newsletter and Website

C. Op-Ed

D. Site Visit Media Advisory

E. Site Visit Press Release

F. Site Visit Talking Points



Officials Ch. 2: Toolbox of Ideas



Officials Ch. 2: Newsletter/ Website/ Op-Eds



Officials Ch. 2: Press Release and Talking Points





Press Releases - Federal



Press Releases - State



Media Coverage



To download copies of the toolkits:

http://www.thehatchergroup.com/eitcoutreach.html

To request additional copies: 

laura@thehatchergroup.com

http://www.thehatchergroup.com/eitcoutreach.html
mailto:laura@thehatchergroup.com


Data-Driven Stories for Use 

with Elected Officials

Steve Holt

HoltSolutions | Aspen Institute | Annie E. Casey Foundation

Georgia EITC/Asset-Building Statewide Coalition Meeting

Savannah, GA

June 29, 2010



Motivations for Elected Officials

Assisting constituents

Accessing federal dollars

Protecting constituents

Strengthening the economy

Investing for a good return



Assisting Constituents –

Impact of Taxes & Tax Credits

Translate tax law into family-based examples

For example, single parent working at 
minimum wage & raising 2 children in 2010

– Show taxes paid & credits received

– Highlight differences in federal & state policy

– Demonstrate net effects
Total household resources

Hourly wage equivalent



EARNINGS @ $7.25 / hr
(full-time, full-year) $15,080

Federal Payroll Taxes ($1,154)

Federal Income Tax ($0)

Georgia Income Tax ($81)

Federal Making Work Pay Credit $400

Federal Earned Income Tax Credit $5,036

Federal Child Tax Credit $1,812

Georgia Low Income Credit $15

AFTER-TAX INCOME $21,108

HOURLY RATE EQUIVALENT: $10.15



Assisting Constituents –

Asset Development

Assetplatform.org

Suite of tools coalitions can use to build 
family economic security

– Budgeting

– Savings

– Debt

– Credit scores

– Insurance / safety net



Accessing Federal Dollars –

Unclaimed Tax Credits

“Money left on the table”

But participation rates practically 

impossible to calculate

Alternative approach:

– Set % targets for increasing EITC filers

– Estimate additional $s to community

Amounts tied to existing claims

Assume new claimants at 50% of existing average



Setting targets for additional filers –

comparisons to benchmarks

Low-Income Filers & EITC Filers (TY 2007)
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Calculating estimated value of

additional EITC claims

Baseline 

# of Filers

Baseline 

Avg EITC 

Payment

Increase 

Target

New 

Filers

New 

Payments

Georgia 

(Statewide) 909,882 $2,172 10% 90,988 $98,812,968

Bibb 

County 20,565 $2,418 5% 1,028 $1,242,852

Columbus 26,571 $2,389 5% 1,329 $1,587,491

12th Cong 

District 87,833 $2,307 7 ½ % 6,588 $7,599,258



Protecting Constituents –

Reducing Tax Season Costs

$187 for return preparation & filing

Impact Alabama study:  $405!

$65 - $115 for RAL itself (w/ typical EITC refund)

$40 for add-on fees, such as same-day service, 
document processing, paper check, check cashing

More information: 
http://www.consumerlaw.org/issues/refund_anticipation/

content/2010_RAL_Report.pdf



Refund Anticipation Loans –

Showing The Local Impact

% of EITC Filers Using RALs
50%

40%

30%

20%

10%

0%

NATION Georgia Bibb Co. Columbus 12th Cong

Dist



Strengthening the Economy –

Activity & Tax Revenues

Economic activity (multiplier) calculations

– San Antonio ($1.58 per $1 EITC claimed)

– Nashville ($1.07)

– California ($1.11)

Tax collections (local and/or state)

– San Antonio ($2 per $1,000 EITC claimed)

– Baltimore ($4.58)

– Nashville ($24.74)

– California ($78.88)



Investing for a Good Return –

Nashville example (2005)

Received local (city/county) funding by 
illustrating:

– Mid-season progress

Number of returns

EITC refund dollars collected

– Substantial improvement over the previous 
year

– Relative benefit over cost

Subsequent sales tax revenue



Data Resources

Tax agencies (IRS, GA Dept. of Revenue)

http://www.assetplatform.org

Census Bureau
(http://factfinder.census.gov)

Brookings EITC website 
(http://www.brookings.edu/projects/EITC.aspx)

California economic impact study 
(http://newamerica.net)

Tax sites (tax & survey data)

TaxWise

NTA Application



Data-Driven Stories for Use with 

Elected Officials

Contact information:

Steve Holt

HoltSolutions

4545 Connecticut Ave. NW, #1011

Washington, DC    20008

(202) 758-3937

holtsolutions@earthlink.net
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